Positive messaging is about understanding the intentions and emotions inside the information that needs to be said. Positive communication is effective when it leaves its receiver feeling uplifted at the end of its delivery. Communication can be all of the following: positive, neutral, and negative. Messaging done positively is about how the message is framed to the receiver. Promoting inclusivity and acknowledging other's feelings are ways to frame messaging to evoke a positive response from the receiver.
A bad news rebuttal to a receiver should be sent with grace by framing it with a thank you. Thank you for taking the time to give us your feedback. It is greatly appreciated. We value your input because we value you and your generosity. We honor our relationship together and value the opportunity to correct our course together for our blossoming future.
Positively coursed responses should lean towards taking responsibility. Always avoiding conflict and promoting togetherness maintains a positive tone in messaging.
For remaining positive in the messaging, know the audience. Knowing the audience well can help send messaging that is relatable and concise, even if the message is negative. Knowing the audience allows engaging towards knowing what is favorable to the receiver. Every audience is different. Information and flexibility are essential to staying on top of messaging positively.
At the end of it all, set goals and expectations, so the receiver knows how to gauge input and outputs. Furthermore, do not forget to smile while sending out the message. Smiling is the easiest way to send messages positively.
